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INTRODUCTION

summer river Boat party

The last Annual Summer River Boat Party (2025) was one of the
most popular events in the facilities management industry’s
calendar.

The next one, on Thursday 9th July 2025, our 10th Anniversary boat
party, is set to be even bigger and better — 400 people (see 2025
attendees here) enjoying great hospitality and an unforgettable
evening on the River Thames.

Take this opportunity to wow guests with the enchanting and
ever-changing backdrop of London’s famous sights whilst cruising
aboard this replica 19th Century paddle steamer — London’s
largest entertainment, conference and party boat.

Altogether it's a unique experience — which means your clients will
remember the occasion, and you, their host, for a long time to come.

Packages are booked in advance. Don’t miss out on a great night of
Entertainment and Networking.
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https://www.youtube.com/watch?v=3Z9LpwpGXCQ&t=1s
https://www.twinfm.com/download/BoatParty2024/Facilities%20Industry%20Annual%20Summer%20River%20Boat%20Party%202025%20-%20Attendee%20List%20-%20Final.pdf
https://www.twinfm.com/download/BoatParty2024/Facilities%20Industry%20Annual%20Summer%20River%20Boat%20Party%202025%20-%20Attendee%20List%20-%20Final.pdf

THE VENUE

The Dixie Queen
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Join us Aboard the Dixie Queen!

We’ll sail east past the Tower of London, on past
Canary Whart and historic Greenwich, around the O2
peninsula and through the Thames Barrier before
turning back for a Grand Finale. Just before we dock,
Tower Bridge will be raised. London’s busy tra cwill
come to a halt. The Dixie Queen will pass throughin a
blaze of coloured lights and the applause of everyone
on board. This is a spectacle not to be missed.



http://www.thamesluxurycharters.co.uk/dixie-queen

CHARITY PARTNERS

BOXING

FUTURES
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Fighting for Better lives l

BOXING FUTURES is a charity
that uses non-contact
Boxercise to reach into the
local communities and engage
positively with disadvantaged |

young people, with a focus on
physical and mental wellbeing
and empowering young people
through sport
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https://boxing-futures.org.uk/
https://boxing-futures.org.uk/
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“YorPower are a regular sponsor for the
TWINnFM Boat party. Our customers are
mainly FM professionals and this eventis
very high on our list when we look at how
we can promote our brand to our key
audience. Not onlyis it full of key decision
makers in the industry but itis also great
fun and a wonderful way to meet new
contacts and thank our current
customers by bringing them along.”

Stephen Peal
Group Managing Director
YorPower



Sponsorship, Tables & Group Bookings

To Book your Table or discuss availability and options,
please contact Laurence Allen.
laurence@twinfm.com | 07455 302694

All sponsorship and table figures given in this document do not include VAT unless specified.



mailto:laurence@twinfm.com




Pre-Boarding Drinks Sponsorship

The Pre-Boarding Drinks Sponsor will have a table for 6 people on the and will receive a
comprehensive marketing package over three phases to ensure maximum exposure.

Pre-event
= Logo and endorsement as the Pre-Boarding Drinks Sponsor on all
promotional materials from the time of appointment until the Event Date
(9th July 2026).

< Logo and endorsement as the Pre-Boarding Drinks Sponsor on all
electronic media including ThisWeekinFM website with a link to your website
and company profile (where possible).

= Dedicated page in the Essential Guide with an image and RSVP, which is sent
to all guests.

= ‘Don’t forget to register’ reminder emails.
< Full management of all requests and approvals.

= A special mention in at least one eNewsletter from the time of appointment
until Event Date.

= PR coverage via ThisWeekinFM website and social media channels.

= Company branding on all materials sent to table hosts and their guests,
including registrations forms, event guide etc. Includes a short Company
Profile with weblink, where possible.

= *Sidebar Banner Advert to run on the ThisWeekinFM website in one
relevant and available category for a period of 1 month (includes

engagement report).

= Dedicated graphic including Logo in at least one ThisWeekinFM
eNewsletter and all social channels.

= Access to the Guest List (GDPR compliant).

During The Event

= Table for 6 guests with company branding located on the Upper Deck.
< Delicious hot and cold bu et with half-bottle of wine per person.

< Video Interview aboard the Dixie Queen.

= Opportunity to distribute marketing material to every guest.

< Company Logo on the Sponsors’ Board.

= A 1.2m wide space for a pop-up banner (excludes banner).

Postevent

< Mention as the Pre-Boarding Drinks Sponsor in the post event write up on
ThisWeekinFM.

< Inclusion in postevent showreel with your interview.

*Banner Advert to be provided by the Client

*Banner



Entertainment Sponsorship

The Entertainment Sponsor has a table for 6 people on the Upper Deck and will receive
a comprehensive marketing package over three phases to ensure maximum exposure.

Pre-event

< Logo and endorsement as the Entertainment Sponsor on all promotional
materials from the time of appointment until the Event Date (9th July 2026).

= Logo and endorsement as the Entertainment Sponsor on all electronic
media including ThisWeekinFM website with a link to your website and
company profile (where possible).

= A special mention in at least one eNewsletter from the time of appointment
until Event Date.

= PR coverage via ThisWeekinFM website and social media channels.

< Company branding on all materials sent to table hosts and their guests,
including registrations forms, event guide etc. Includes a short Company
Profile with weblink, where possible.

= *Sidebar Banner Advert to run on the ThisWeekinFM website in one
relevant and available category for a period of 1 month (includes
engagement report).

= Dedicated graphic including Logo in at least one ThisWeekinFM
eNewsletter and all social channels.

= Access to the Guest List (GDPR compliant).

during the event

= Table for 6 guests with company branding located on the Upper Deck. o 1'5;.
< Delicious hot and cold bu et with half-bottle of wine per person. y {
= Logo used by the photo booth and by the magician.

< Video Interview aboard the Dixie Queen.

< Opportunity to distribute marketing material to every guest.
< Company Logo on the Sponsors’ Board.

= A 1.2m wide space for a pop-up banner (excludes banner).

Postevent

= Mention as the Entertainment Sponsor in the post event write up on
ThisWeekinFM.

= Inclusion in postevent showreel with your interview.

*Banner Advert to be provided by the Client




Supporting Sponsorship

This is an excellent way for your business to make an impact with this industry Event.
The Supporting Sponsor can take either a table for 10 or 6 people on the Upper Deck
and will receive a comprehensive marketing package over three phases to
ensure maximum exposure.

Pre-event

= Logo and endorsement as a supporting sponsor on all promotional
materials from the time of appointment until the Event Date (9th July 2026).

= Logo and endorsement as a supporting sponsor on all electronic
media including ThisWeekinFM website with a link to your website and
company profile (where possible).

= A special mention in at least one eNewsletter from the time of
appointment until Event Date.

< PR coverage via ThisWeekinFM website and social media channels.

= Company branding on all materials sent to table hosts and their guests,
including registrations forms, event guide etc. Includes a short Company
Profile with weblink, where possible.

= *Masthead Banner Advert to run on the ThisWeekinFM website in one
relevant and available category for a period of 3 months (includes
engagement report).

= Dedicated graphic including Logo in at least one ThisWeekinFM
eNewsletter and all social channels.

= Access to the Guest List (GDPR compliant).
During the Event

= Table for guests (10 or 6) with company branding located on
the Upper Deck.

< Delicious hot and cold bu et with half-bottle of wine per person.
« Video Interview aboard the Dixie Queen.

= Opportunity to distribute marketing material to every guest.

< Company Logo on the Sponsors’ Board.

= A 1.2m wide space for a pop-up banner (excludes banner).

Post-event

= Mention as a Supporting Sponsor in the post event write up on
ThisWeekinFM.

= Inclusion in post-event showreel with your interview.

*Banner Advert to be provided by the Client




Lanyards & Badges Sponsorship

This Sponsor will receive a comprehensive marketing package
over three phases and ensures each guest wears branded lanyards and
badge holders for maximum exposure.

Pre-event
= Logo and endorsement as the Lanyard an Sponsor on all
promotional materials from the ti T gopoatmiat until the Event Date
(9th July 2026).
< Logo and endogsemeptas and Badge Sponsor on all
electronic me cl i InNFM website with a link to your
website and co \Y » (where possible).

ti

A spe n at least one eNewsletter from the time of
ntil Event Date.
coverage via ThisWeekinFM website and social media channels.
= Company branding on all materials sent to table hosts and their guests,

including registrations forms, event guide etc. Includes a short Company
Profile with weblink, where possible.

= *Sidebar Banner Advert to run on the ThisWeekinFM website in one
relevant and available category for a period of 1 month (includes
engagement report).

= Dedicated graphic including Logo in at least one ThisWeekinFM
eNewsletter and all social channels.

. = Access to the Guest List (GDPR compliant).

During the Event

= Table for 6 guests with company branding located on the Upper Deck.
< Delicious hot and cold bu et with half-bottle of wine per person.

=« Client to provide 400 branded lanyards and badge holders.

= Video Interview aboard the Dixie Queen.

= Opportunity to distribute marketing material to every guest.

= Company Logo on the Sponsors’ Board.

= A 1.2m wide space for a pop-up banner (excludes banner).

Post-event

= Mention as the Lanyard and Badge Sponsor in the post event write up on
ThisWeekinFM.

= Inclusion in postevent showreel with your interview.

*Banner Advert to be provided by the Client




Social Media & eNewsletter Inclusions

All Sponsor Packages include posts across all ThisWeekinFM Social Channels
(LinkedIn, X and Facebook) and promotion through the ThisWeekinFM eNewsletter.
Each Sponsor will benefit from the following number of social posts and
eNewsletter inclusions, as a minimum.

Social Schedule:

= Each sponsor will receive one dedicated post per month. The headline
sponsor will receive two dedicated posts per month.

< Each sponsor receives one extra dedicated post in June.

= A “thanks to all sponsors graphic” will be shared the day of the event.
The headline sponsor also receives one dedicated post.

= A “thanks to all sponsors graphic” will be shared the week after the
event. The headline sponsor also receives one dedicated post.

eNewsletter Inclusions:

< Each sponsor will be independently featured in the newsletter once,
headline sponsors will be independently featured twice.

= A “thanks to all sponsors graphic” will be shared in the newsletter in
the week before the event and the week of the event.






https://www.eventcreate.com/e/fm-annual-summer-river-boat-party-2026

ThisWeekinFM is the leading media channel for decision makers and influencers responsible
for creating, upgrading and sustaining facilities, property and the workplace as well as the
broader built environment.

Our mission
Our mission is to engage with our audience through original news features and digital media,
and to encourage peer-to-peer learning through our portfolio of in-house events and
networking clubs.

“ThisWeekinFM is now the major source of
information, news and views in the facilities
management arena. As most of us now
reach for our phones or tablets for news,
TWinFM has made fantastic use of this online
readership. Advertising via TWinFM has
become our main method of communication
with the FM sector and our presence
on TWinFM’s channels has significantly
increased our enquiry levels.”

Barry Lynn
PR Expert, Good Publicity
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https://www.twinfm.com/



https://westburyfm.co.uk/
https://yorpower.com/
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Fighting for Better lives

CONTACT US TO BOOK

ThisWeek
[ ] IS BROUGHT TO YOU BY
inkFM:



https://boxing-futures.org.uk/
mailto:laurence@twinfm.com
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