Ex-Military - Employment &
Networking Event
Careers Showcase & Networking Opportunity
Thursday 3 November 2022
asda house, leeds
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JobOppO are hosting a not-for-profit event on Thursday 3rd November
from 11am to 7pm exclusively for those that are about to leave, or
have left, the Armed Forces and seeking a new challenge.
The aim of this event is to promote the huge number of opportunities
for Service Leavers and Veterans within the Facilities Management,
Construction, Hospitality & Retail, Security, Logistics, IT, Tech & Cyber
sectors and why it is such a good fit for them.
Join us from 11am for a small showcase of companies operating across
these industries are able to help delegates to understand why
ex-Military personnel are so appealing to such a diverse range
of sectors.
A number of inspirational speakers will share their experiences of
working within the FM and related sectors and show delegates what
guidance and support is at hand, such as mentors, for both the
employee and the employer.
The event will conclude with some drinks and networking
overlooking the city of Leeds, from the Colonsay-Islay Suite at
the Double Tree, Hilton, with delegates having the opportunity
to meet our speakers.

Learn More About The Event

In Aid Of
Heropreneurs

Heropreneurs is a not-for-profit military charity
providing practical support to those from the military
community in their ambition to create their own business.
With the support and backing of the Government, MOD,
veterans’ networks, partner charities and industry
leaders we are able to provide a free mentoring network
guiding them through start-up to scaling.

The Standing Tall
Foundation

The Standing Tall Foundation has been established as the
Andy Reid Standing Tall CIC to further the charitable aims
of William Andrew Reid MBE. Andy’s wars may be over, but
his campaigning continues, this time the enemy is social
issues, including homelessness, debt management,
relationships and mental health.
As Andy says “these are real people with real needs, not
just a set of statistics and I aim to use my Foundation to
help meet those needs”.

To discuss sponsorship and engagement availability and options,
please contact Gary Hale.
Gary Hale | gary.hale@twinfm.com | 07885 848 934

Headline SponsorshipThe Dixie Queen
On The
Thames

The Headline Sponsor will receive a very comprehensive marketing
River
package over three phases to ensure maximum exposure.

Pre-event
• Masthead banner on micro-site.
• Company biography on micro-site.
• Company logo and endorsement as the headline sponsor on all	
electronic media including ThisWeekinFM’s website, including a
link to your website with text endorsing your support.
• 2 x sponsored articles - to be used by 3rd December (1 month
after the event).
• Accessed through the micro-site (and other areas of the 		
website where applicable and at the editors discretion).
• A dedicated sidebar.
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• Assets to be provided by sponsor.
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• Short remote video interview - max 2min long.
• Used to promote the event
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During The Event

• Pop-up banner at the event (space only - max 1.2m wide).
• Large table at the event.
• Speaker slot at the event - subject matter and content to be
agreed with TWinFM.
• 2 x Attendees.
• Short video interview.
• For use in the showreel.

Post-event
• Special mention as headline sponsor in the post-event write up
on ThisWeekinFM.com.
• Inclusion in promotional activity for related events, where
possible
• Inclusion in showreel

One package
available

Sector Sponsorship
This is an excellent way for your business to make an impact with this industry Event. 
The Sector Sponsor will receive a comprehensive marketing
package over three phases to ensure maximum exposure.

Pre-event
• Sponsorship Package for the Facilities & Workplace Networking Club

• Either October 2022 or February 2023 (based on availability)









• Inclusion in all pre- and post-marketing activity for the event
• A copy of the actual attendee list (GDPR compliant)
• 2 Delegate tickets for company representatives and/or guests
• Each delegate ticket includes Food & a Welcome Drink
• Short video interview at the venue (included in Showreel)
• Use of a pop-up banner at the venue
• One slide in the standard PowerPoint presentation (silent, rolling
presentation)
• Ability to distribute marketing materials at the venue

£2,500
Three Packages
Available

• Promotion as Sector Sponsor through-out the micro-site
• Masthead Banner advert and Sidebar Banner advert on the micro-site
• Sidebar Banner advert on one relevant and available category until
Friday 11th November
• Extended Company bio on the micro-site
• 1 x sponsored article - to be used by 03rd Dec (1 month after the event)

• Accessed through the micro-site (and other areas of the
website where applicable and at the editors discretion)

• Dedicated sidebar

• Assets to be provided by Sponsor
•Promotion as Sector Sponsor on all social channels and in at least one
weekly newsletter

During the Event
• No additional exhibitors for your sector (5 sectors available)
• Pop-up banner at the event (space only)
• Exhibition table and chairs at the event
• Opportunity to have a representative on one of the Panel
sessions
• 2 x attendees to man the exhibition table
• Quick ‘grab bag’ lunch and refreshments
• Opportunity to engage with over 100 service leavers and
veterans looking for employment
•Short video interview

• For use in the showreel
• Inclusion in the Evening Gathering

• The Sky Bar, Double Tree Hilton, from 4:30pm to 9pm

• Opportunity to use a pop-up banner (to be confirmed by
venue)

• Food & Drink included

Post Event
• Promotion as Sector Sponsor in the write-up
• Inclusion in promotional activity for related events, where
possible
• Inclusion in showreel

Exhibitors
The Exhibitors will receive a comprehensive marketing
package over three phases to ensure maximum exposure.

Pre-event
• Inclusion on micro-site.

Four packages
available

During The Event
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•Pop-up banner at the event (space only - max 1.2m wide).
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• table at the event.
• 2 x attendees.
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Post-event
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• Inclusion in the post-event write up on ThisWeekinFM.com.
• Inclusion in promotional activity for related events, where
possible.

Confirmed Sponsors
A Special Thank You goes to all our Sponsors
for playing a massive part in making this event happen.

Headline Sponsor

At Asda, we have more than 145,000
dedicated Asda colleagues serving more
than 18 million customers who shop in our
stores every week. Our estate has a range
of formats including our largest
Supercentres and Superstores, as well as
our smaller convenience size Supermarkets.
We also have our dedicated Asda Living
stores across the UK.

Sector Sponsor
Linaker has specialised in the creation
and maintenance of tailor-made business
environments for 25 years. Having shaped
workspaces for a wide range of businesses
across the country, Linaker’s heritage lies
in our ability to design and regulate unique
spaces that truly work.

Exhibitors
PPSPower are a national provider of back-up
Generator and UPS service, maintenance,
repair and installation solutions. With an
enviable reputation for service and a
’PPSPricePromise’ that gives you the peace
of mind on value for money, we are the
perfect partner for your back-up power
requirements.

JobOppO are a new employment community
who connect experienced veterans with
employers who appreciate and value the
skills, knowledge and attitude of those who
have served and the benefit they can bring
to their organisation.

About ThisWeekinFM
ThisWeekinFM is the leading media channel for decision makers and influencers responsible
for creating, upgrading and sustaining facilities, property and the workplace as well as the
broader built environment.
Our digital publication attracts 400k readers annually and covers everything to do with
property and the workplace from cleaning and security, through to energy, the environment,
technology, building, fit-out, health & safety, legal, global FM and international estate management. We look at the needs of the people occupying those buildings from transportation to
technology, ergonomics to education, productivity to positivity and gender equality to general good health. It is supported by an email newsletter and a substantial presence on social
media. ThisWeekinFM’s readership extends from Young FM Groups to the Heads of Property
and FM worldwide.
ThisWeekinFM is published by Spotted Cow Media Limited, which owns the largest and highest quality database of property owners and occupiers, budget holders and decision makers
drawn from commercial offices, central and local government, industry and warehousing,
healthcare, education and the retail & leisure markets.
Our mission
Our mission is to engage with our audience through original news features and digital media,
and to encourage peer-to-peer learning through our portfolio of in-house events and
networking clubs.
Heritage
ThisWeekinFM is owned and operated by Spotted Cow Media.
Spotted Cow Media was launched in 2013 by Laurence Allen, our Chief Executive Officer –
having previously created, managed and sold the leading print publication in the facilities
management industry, Laurence was keen to offer something fresh to the sector. He decided
to create a unique and immediately updatable platform for the facilities, workplace and built
environment arenas – and TWinFM was born.
TWinFM has since become the leading online media channel for decision-makers and influencers in the industry.

“ThisWeekinFM is now the major source of
information, news and views in the facilities
management arena. As most of us now
reach for our phones or tablets for news,
TWinFM has made fantastic use of this online
readership. Advertising via TWinFM has
become our main method of communication
with the FM sector and our presence
on TWinFM’s channels has significantly
increased our enquiry levels.”

Barry Lynn
PR Expert, Good Publicity

Partners in 2022
You can be confident that engaging with ThisWeekinFM puts you in very good company.

SPONSORING PARTNERS

STRATEGIC PARTNERS

All figures given in this document exclude VAT.

CONTACT US TO BOOK SPONSORSHIP

